WARNING!
DTC

Brief Summary
IS Not Enough

FDA Says Consumers Need
DTC Ads They Can Understand

The FDA “believes that FDA-approved patient labeling is a better vehicle
for communicating risk information to consumers than lengthy, technical
FDA-approved professional labeling.” - FDA Draft Guidance, January 2004

No Need to Worry!

Join our list of blockbuster drugs —You can’t afford to wait.

Get the Maximum ROI from
your DTC Ads

e Industry Leader in Patient Education
= Team of Health Professionals

e Experts in FDA-Approved
“Patient-friendly” Labeling

= Experts in Patient Compliance
= Experts in Patient Retention
« Solid 20-year Track Record
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